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Kevin O’Donohue, M.S., M.B.A.


320 Cobblesprings Court 


Avon, IN 46123

Cell: (317) 525-1330
Home: (317) 272-3968
kodonohue@indy.rr.com
RESULTS-ORIENTED MARKETING EXPERIENCE
Marketing professional with 15+ years of experience seeking an opportunity to help build and/or maintain a strong marketing program. A rare blend of analytical problem-solving skills and artistic creative talent—combined with integrity and strong work ethic—have helped others achieve proven, measurable results.
Areas of expertise:

· Strategic planning
(
Consumer, B2B and Nonprofit marketing

· Project management
(
Brand building

· Desktop publishing (design & writing)
(
Broad industry experience


PROFESSIONAL EXPERIENCE

Grueninger Travel Group, Inc.
Indianapolis, IN
2006

Marketing Director

· Developing strategic marketing plans and programs to help Grueninger Travel and Ambassadair Travel Club; including branding strategy, audience segmentation analysis, competitive research
· Managing staff of graphic designers; lead the development of an integrated Web site and other communications collateral materials (e.g. travel brochures, tour books, press releases, etc.)
· Serving as editor for Journey magazine
· Working with outside vendors and co-op partners to execute marketing deliverables
Marketing Consulting Services (Self-employed)
Avon, IN
2004-2006
Client: ExecuTrain of Indianapolis
· Taught classes in computer software (e.g. MS Office 2003, Adobe Acrobat) and business skills

Client: Hendricks Regional Health

· Developing identity materials, publications and a variety of support materials for internal and external audiences. Also provided input into strategic planning for short- and long-term marketing needs.

Client: Brandirect, Inc.

· Provided strategic marketing consulting for two companies; a manufacturer of solid surface products and a fabricator of plastic tanks and other products for commercial/industrial use

· Developed a direct mail campaign for both companies. Duties included: conducting industry research, identifying target market segment, acquiring lists, designing collateral and writing copy, executing mailing, developing follow-up procedures with client.

Ballet Internationale (A nonprofit arts organization)
Indianapolis, IN
2003-2004

Director of Marketing

· Responsible for media evaluation and purchasing, audience development, ticket sales, support for the professional ballet company and their affiliated dance school (The Clara R. Noyes Academy)

· Developed and initiated strategic marketing plans, leading the Ballet to several financial highlights:

Highest per-show single ticket sales in company history: 2003 production of The Nutcracker,  third-highest for a non-Nutcracker show (2004’s The Sleeping Beauty), record for season ticket revenue

The Noyes Academy surpassed their revenue budget by over 175% for the 03-04 season, largely attributed to strong marketing support
Reduced cost-of-sale to a low 32% (Described by a professional arts consulting agency as “state-of-the-art”)
Celadon Group, Inc.
Indianapolis, IN
2002-2003

Director of Marketing; Celadon & TruckersB2B, Inc.

· Established effective communications tools to increase awareness of Celadon and TruckersB2B with internal and external audiences (i.e. newsletters, e-mail campaigns, web site, etc.)

· Employed one-to-one direct marketing techniques using TruckersB2B’s extensive customer database, resulting in an 18% increase in their membership penetration and 7% increase in revenue

United Technologies—Carrier
Indianapolis, IN
1998–2001


National Brand Advertising Manager; Bryant Heating & Cooling

Developed a targeted national advertising campaign (with local components) which raised national aided brand awareness 5.6% in three years

· Increased efficiency of advertising program by reducing CPM from $17 to $7.25 in a three year span

· Streamlined the deliverables for use within a two-stage distribution channel, bringing the advertising kit to market 25% faster and with a 70% lower budget

· Successfully launched a new advertising campaign to reposition the brand

Tucker-Knapp Integrated Marketing
Schaumburg, IL
1997-1998

Senior Account Supervisor

· Managed four client accounts representing $1.2M in annual billings
· Developed integrated marketing plans for clients in the food service and tool industries

Konami of America, Inc.
Buffalo Grove, IL
1990–1997

Marketing Communications Manager (1993-1997)

· Saved the company over $4M in design/production costs in seven years

· Brought marketing and design duties in-house; created and supervised the internal production team

· Handled project management and budget responsibilities, in addition to tasks below:
Art Director/Technical Writer (1990-1993)

· Created innovative identity systems for a line of video games, 

· Wrote over 80 instruction manuals for computer and video game software

· Designed packages for over 25 video and computer game software titles

Andersen Consulting
Chicago, IL
1988–1990

Change Management Services Consultant

· Employed instructional design methodologies to develop adult-learning programs for several clients

· Taught “Effective Presentations” & “Effective Business Writing” courses to client management teams to help them improve their communication skills

EDUCATION

Transition to Teaching (Certification Program), Indiana Wesleyan University, Indianapolis, IN
MBA, Regis University, Denver, CO

MS, Information and Communication Sciences, Ball State University, Muncie, IN

BS, School of Journalism and Mass Communication, Drake University, Des Moines, IA

Honors in Art, Culver Military Academy, Culver, IN

AFFILIATIONS & SUPPLEMENTAL TRAINING

National Council of Teachers of English (NCTE), member since 2005

Dale Carnegie Course, completed 2000
